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Actually, Commerce is a skill based & employable course. Studying 

Commerce is helpful in making strong foundation for top professional courses 

like C.A, C.S, C.W.A and many more. 

This course has a wider scope of job opportunities in various sectors like 

Bank, Financial Institutions, PSUs, Pvt. Co etc. 

In today's business environment, there is an increasing emphasis on the need 

for employees to possess both theoretical knowledge and practical skills.  
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               About the Department  

 

The Department of Commerce has been imparting commerce education Since  1952.  

The department started with 50 students only and  at present there are 1525 students enrolled in 

Various semester of B.Com. 

The U.G course is available, but the postgraduate course is currently not offered. We are actively 

working to obtain approval for the postgraduate course. 

  The Department is committed to improving skills for better job opportunities, entrepreneurship, 

personal development, and academic growth.  
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Our Vision 

 

Department of Commerce Department of Commerce 

 Our vision is to foster values, nurture hidden talents, and offer opportunities 

for students to reach their full potential, shaping them into valuable assets for 

the nation. 

 We focus on the all-round development of students, emphasizing integrity, 

morality, and ethics.  

 Our core vision is to  prepare students to be socially responsible commerce 

graduates. 

 Shaping Students in such a manner  that meet the demands of the modern 

business world and contribute meaningfully to society and the economy. 
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MISSION 

Department of Commerce 

 Our mission is to achieve excellence in performance and commit to providing 

quality education, opportunities, and services that cater to the needs of the business 

world.  

Industry Collaboration: To collaborate with industries and the corporate sector 

for internships, live projects, and knowledge-sharing, ensuring students gain 

practical experience. 

 Research and Innovation: To promote innovative research in commerce and 

related fields, addressing emerging issues in the business world. 

 Global Competency: To equip students with the skills and knowledge needed to 

compete and thrive in international markets and businesses..  



Name of the Department     : Commerce 

Particulars U.G  

Program offered in Semester/CBCS Semester 

Course offered  B.Com 

Course Approved Year 1952 

Students Sanctioned  Seat 540 

Course Duration  4 years 

No. of  admitted Students in U.G. Session 

2023-27  
394 
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Faculty Strength 

Permanent Teacher        -     01 
Guest Teacher                 -      02 

Total Full Time Teachers    -    03 

 Designation Sanctioned Filled  

Professors  

03 

Nil 

Associate 

Professors  
Nil 

Assistant 

professor 
01 

Guest Faculty 02 
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Names Qualification Designation 
Years of 

Experience 

Total No. of 

Ph.D. 

Awarded 

 

Dr. Shiv Kumar 

Ravidas 

  

Ph.D , NET 

 

Assistant 

Professor 

 

05 years 

 

03 

Registered  

Permanent Teachers Profiles 
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Guest Teachers Profiles 
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Name Qualification Designation 
Years of 

Experience 

 

Gaurav Paswan 

M.Com, NET, Ph.D 

Pursuing 

Guest Faculty 3 Yrs & 7 

Months 

 

Ashok Kumar 

M.Com , NET, 

Ph.D Pursuing 

Guest Faculty 3 Yrs & 7 

Months 



Program Outcomes and Program Specific Outcomes as Per V.K.S.U.  

Ara 
Program Outcomes  

PO1:Comprehensive Knowledge of Commerce: Graduates will have a deep understanding of the fundamental principles of 

commerce, accounting, economics, and business management. 

PO2:Critical Thinking and Analytical Skills: Students will develop the ability to analyze financial data, interpret business 

reports, and make informed decisions based on quantitative and qualitative analysis. 

PO3:Business Acumen and Problem-Solving: Graduates will be equipped to identify, analyze, and solve real-world business 

problems using appropriate tools, techniques, and strategies. 

PO4:Effective Communication: The program will enhance students' ability to communicate clearly and effectively in business 

settings, whether in written or oral formats. 

PO5:Ethics and Professionalism: Graduates will demonstrate a strong understanding of business ethics and corporate 

governance, and will uphold integrity and professionalism in their work. 

PO6:Technological Proficiency: Students will be adept at using modern business software and digital tools, essential for 

managing commerce-related tasks in today’s tech-driven environment. 

PO7:Entrepreneurial and Leadership Skills: Graduates will develop entrepreneurial skills and the capacity to lead teams or 

manage businesses with an innovative approach. 

PO8:Global Business Perspective: The programme provide a broad perspective on global business trends and practices, preparing 

students for international business challenges. 

PO9:Research and Lifelong Learning: Students will acquire the skills to conduct independent research in the field of commerce 

and maintain a commitment to continuous learning and self-improvement. 

PO10:Financial Literacy and Awareness: Graduates will have a strong understanding of financial systems, investment products, 

and market dynamics, enabling them to make informed personal and professional financial decisions. 
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Program Outcomes and Program Specific Outcomes as Per V.K.S.U.  

Ara 
Programme Specific Outcomes  

PSO1: Mastery of Accounting Principles: The Programme make the student in proficient in core accounting practices, including 

financial accounting, cost accounting, and management accounting, enabling them to analyze and interpret financial statements 

effectively. 

PSO2:Expertise in Taxation Laws: Students will develop in-depth knowledge of direct and indirect taxation, preparing them to 

manage tax compliance, planning, and advisory services for individuals and businesses. 

PSO3:Proficiency in Financial Management: Graduates will be equipped with the skills to manage an organization’s finances, 

including capital budgeting, financial risk management, and investment strategies 

PSO4:. Understanding of Business Laws and Regulations: Students will have a thorough understanding of the legal framework 

governing business operations, such as corporate law, contract law, and consumer protection laws. 

PSO5: Skill in Auditing and Assurance: Students will acquire knowledge of auditing practices, standards, and procedures, enabling 

them to assess financial records and ensure compliance with regulations. 

PSO6: Proficiency in E-Commerce and Digital Business: Graduates will be familiar with the growing field of e-commerce, 

including digital marketing, online transactions, and cybersecurity, preparing them for modern business environments. 

PSO7: Competence in Investment and Portfolio Management: Students will gain the ability to evaluate financial markets and 

investment products, enabling them to manage portfolios and make sound investment decisions. 

PSO8: Expertise in International Business: Graduates will have the skills to navigate global business environments, including 

international trade regulations, foreign exchange markets, and cross-cultural management. 

 

PS09: Financial Statement Analysis and Interpretation: Students will develop the ability to critically analyze financial statements 

using various tools, techniques, and ratios, to assess a company’s financial health and performance. 

 

PS10: Application of Economic Theories in Business: The Programmes gives understanding of  micro and macroeconomic theories 

to analyze market trends, business cycles, and economic policies affecting businesses. 
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Research & Publications 

 
Books/Edited Volumes/Chapter  

During 2017-18 till Date 
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Sl.No Name of the 

Teacher 

Title of the Books/Edited 

Volumes/Chapter 

Publishers Year of 

Publicat

ions 

01 Dr Shiv Kr. Ravidas 

Impact of SHG on Socio- 

Economic status of people 

of Hazaribagh District 

Rudra Publishers & 

Distributors, New 

Delhi 

2023 

02 
Dr Shiv Kr. Ravidas 

 

India`s Rich Cultural & 

Heritage Preservation & 

Promotion, Socio- Culture 

& Economic Impact of 

Tourism: A case Study  of 

Bihar 

Shouryam 

Publications, 

Varanasi 

 

2023 

03 
Dr Shiv Kr. Ravidas 

 

Economy of Bihar in the 

21st Century: Challenges 

and Opportunities 

Srijan Samiti 

Publication,Varanasi 

2023 
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Research & Publications 

 
Books/Edited Volumes/Chapter  

During 2017-18 till Date 
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Sl.No Name of the 

Teacher 

Title of the Books/Edited 

Volumes/Chapter 

Publishers Year of 

Publications 

04 Dr Shiv Kr. Ravidas 

Emerging Trends in India`s 

Business Landscape: Issues, 

Challenges & Opportunities 

Shouryam 

Publications, 

Varanasi 

2024 

05   Gaurav Paswan 

A Comparative Study of 

Business 4.0 and Business 

5.0: Evolution, Implications 

and Future Trends. 

Shouryam 

Publications, 

Varanasi 

2024 

06 Ashok Kumar 

Impact of Globlisation  on 

Makhana Export Business 

in Bihar 

Shouryam 

Publications, 

Varanasi 

2024 
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Research & Publications 
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Sl.No Name of the 

Teacher 

Total No. of Article 

Published in 

National/Internationa

l Journal 

Total No. of 

Research 

Paper in 

Journal 

 

Total No. of Paper in 

National/Internationa

l conference 

 

01 
Dr Shiv Kr. 

Ravidas 
03 03 09 

02 
Gaurav Paswan 

 
05 03 05 

03 Ashok Kumar 03 02 02 

 
Journals/Conferences/Seminars 

During 2018-19 to 2023-24 
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Our Faculties Participation in Refresher/Orientation/FDP 
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Name of the Teacher Total No. of 

Refreshers  

Total no. of 

Orientation  

Total No. of 

FDP/Workshop 

Dr Shiv kr. Rabidas 03 01 08 

Ashok Kumar 00 00 02 

Gaurav Paswan 00 00 02 
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Academic Activities of the Department   
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Title of Program/Activities  Date Details of 
Resource Person 

Role of Self Help Group in Women 

Empowerment 
20.09.2023 

Prof. (Dr) M.N 

Pandey, Dean 

Commerce, VKSU 

E-Commerce : Opportunities & Challenges 07.08.2024 

Dr. Atibalaa Singh 

Sr. Assistant 

Professor, SPJC 

GST and its Role in Shaping India`s 

Economic Growth. 
10.08.2024 

Dr. Anand Kumar 

Associate Professor, 

SPJC 

Role of Investment  Products in Empowering 

People 

 

02.09.2024 

Dr. Ajeet Kumar, 

Assistant Professor, 

BBA, SPJC 

Life Style Financing in India 13.09.2024 

Dr. Ajay 

KumarAssistant 

Professor, BBA, 

SPJC 
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Students actively participated in 

Interactive Smart Classroom 



 

 

 

 
 

Session / Year Part -I/ Sem-I  
Sem -II/Part -II 

 
Part -III/ Sem-III 
 

2023-24 394 347 
431 

 

2022-23 437 388 475 

2021-22 509 473 529 

2020-21 521 529 475 

2019-20 472 204 166 

2018-19 191 166 308 

2017-18 166 308 456 

Total 2690 2415 2840 

Enrolment Position in U.G Programme 

Session - 2017-18 to 2023-24 
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Session / Year Part -I/ Sem-I  
Sem -II/Part -II 

 
Part -III/ Sem-III 
 

2023-24 394 347 
431 

 

2022-23 437 467 475 

2021-22 509 473 529 

2020-21 521 529 475 

2019-20 472 204 166 

2018-19 191 166 308 

2017-18 166 308 456 

Total 2690 2415 2840 



 

 

 

 
 

Enrolment Position in U.G Programme 

Session - 2017-18 to 2023-24 
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Session / Year 
Total No. of  Appeared 

Students in Final Year  

Total No. of Pass 

Student 

Overall 

Pass 

Percentage 

2023-24 468 467 99.8 

2022-23 473 469 99.2 

2021-22 398 395 99.2 

2020-21 316 316 100 

2019-20 140 130 92.9 

2018-19 251 249 99.2 

2017-18 424 418 98.6 

U.G. Pass Percentage Final Year  

Session - 2017-18 to 2023-24 
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Session / Year  

2023-24 

U.G 

Male Female 

Sem I 186 208 

Sem-II 166 181 

Part II 169 184 

Part III 

 
207 224 

Total  728 797 

Total (M+F) 1525 

Grand Total (U.G) 1525 

Pass Percentage  98.3% 

Enrolment Position in Current Session 

Session – 2023-24 

23 
Department of Commerce 



 

 

 

 
 

Enrolment Position in U.G Programme 

Current Session - 2023-24 
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Sem I Sem-II Part II Part III

Students Enrolled 394 347 353 431
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Students Enrolled in Session 2023-2024 
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PHOTOGRAPHS 

1 2 

3 4 
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PHOTOGRAPHS 

5 6 

7 8 



Descriptions of the Photographs 
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• One': Interactive Session with B.Com Sem -1 (2023-2027) students on external 

examination              

  

• Two : Imparting practical knowledge on preparation of financial Statement. 

• Three: Class of B.Com Sem -1 (2023-2027) 

• Four : Organising Departmental Seminar on Role of “Self Help Group (SHGs) in 

women Empowerment” Key Speaker Dr. M.N Pandey 

• Five: Students attending Self Help Group (SHGs) Seminar 

• Six : Online Class of  B.Com III (Session 2021-2024) by Dr. Shiv Kr. Rabidas 

• Seven: Departmental seminar on Lifestyle Financing in India. 

• Eight :Class of B.Com Sem -1 (2023-2027) by Sri Ashok Kumar 

 

 



Our Distinguished Alumni Members 
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Sl. 

No

. 

Name of the 

Alumni with 

Address 

Pass out 

Session 

Organization 

Name/Address 

Designatio

n 

 

01. 
Sonali Raj  2013-2016 

Middle Schoool , 

Kataria, 

(Aurangabad) 

Middle School 

Teacher 



 

 

 

 
 

Topper/Rank of our college U.G Students in University/District 
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Sl. 

No. 
Session Name of the Students 

University         

Roll. No 

Pass 

Percentage 

1 
2021-

2024- 
Azra Khan 213013101035 76.25% 

2 2023-23 Abhishek Kumar 203010617010 66.62% 

3 2019-22 Anjali Kashyap 193010617028 71.62% 

4 2018-21 Nandani Kumari 183017280176 73.12% 

5 2017-20 Apurva Pandey 24173011384 69.87% 

Department of Commerce 
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• Avoiding the use of disposable cups. 

• Switching off bulbs and ceiling fans after classes. 

• Fostering character development among students. 

• Encouraging students to use helmets while driving. 

• Promoting awareness against tobacco use. 

• Supporting the Swachh Bharat Abhiyan initiative. 

    Best Practices of the Department 

Department of Commerce 



 

Strength  

• Strong faculty dedication, knowledgeable and cooperative.  

• Faculties are pursuing Ph.D degree. 

• Implementation of CBCS Curriculum. 

• Students participation in various programmes. 

• Availability of Add on Courses like:- Accounting with Tally. 

 

SWOC Analysis of the Department  
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 Weakness 

•  M.Com is not available. 

•   More faculties are needed to maintain student teacher ratio. 

•   No separate computer lab for commerce students. 

•   More smart class rooms required. 

•   More campus placement needed. 

 

SWOC Analysis of the Department  
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SWOC Analysis of the Department  
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 Opportunities: 

• Regular awareness and motivation  to the students to build their skill as per market 

demand. 

• Students can go for esteemed professional studies like C.A, CWA, C.S. 

• Students have wide job opportunities in Teaching, Banking, Marketing, Finance & 

Insurance Sector. 

• More scope to use modern technology aids in teaching learning programmes. 

• To introduce faculty development Programmes (FDP) and certificate courses like 

ERP, Taxation.   
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SWOC Analysis of the Department  
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  Challenges: 

•   Students come from long distance like Buxar, Rohtas.  It restricts continuity in 

       the class. 

•   Balancing other activities with teaching as there is less time in semester system 

       to complete portions. 

•   Shortage of class rooms during examination of various courses. 

•   Lack of industries in the surrounding for placement and internship. 
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•   To start M.Com on priority basis. 

•   To establish more computer and commerce Lab. 

•   To visit companies/ factories to gain practical knowledge. It 

       will reduce the gap between theoretical and practical 

       knowledge. 

•   To start commerce Alumni Association. Member alumni will 

make the students employable by updating skills as per the 

requirement of the industry. 

 

Future Plan of the Department 
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